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What is What is ‘‘fashionfashion’’ decoration?decoration?

DefinitionDefinition

ExamplesExamples
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WhatWhat’’s going on?s going on?

Song Airline &Song Airline &
Lime CokeLime Coke

Coke Coke ‘‘EnjoylightEnjoylight’’



Market trends 1:Market trends 1:
ValueValue
TrendsTrends
Geographical splitsGeographical splits
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Market trends 2:Market trends 2:
ContentsContents

Typical Typical ‘‘fashionfashion’’
can contentscan contents

ContentsContents
opportunitiesopportunities
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Market trends 3:Market trends 3:
ContentsContents

Fashion can pioneer Fashion can pioneer 
Coke represents 1/3 of Coke represents 1/3 of 
the marketthe market

In the US, cans account In the US, cans account 
for 50% of CSD & beer for 50% of CSD & beer 
sales in volumesales in volume



Market trends 4:Market trends 4:
ContentsContents

Perfume as a new Perfume as a new 
type of content is a type of content is a 
growth opportunitygrowth opportunity

(here in a(here in a
33--piece can)piece can)
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Industry viewsIndustry views
‘‘We have observed fashion cans as a We have observed fashion cans as a 
growing trend over the past couple of growing trend over the past couple of 
years. This will continue.years. This will continue.’’

Crown Bevcan Europe & Middle EastCrown Bevcan Europe & Middle East

www.canmakingnews.com 19 May 2005



ManufacturingManufacturing
TechniquesTechniques

Can designCan design

InksInks

Printing techniquesPrinting techniques
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About About 

Canmaking News is the worldCanmaking News is the world’’s online  market s online  market 
leader for news in the metal packaging industry.leader for news in the metal packaging industry.

We reach the largest number of  key decision We reach the largest number of  key decision 
makers, for canmakers, suppliers and fillers in the makers, for canmakers, suppliers and fillers in the 
canmaking Industry.canmaking Industry.
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Contact meContact me
Janis OsbornJanis Osborn
PublisherPublisher
Email: janis@canmakingnews.comEmail: janis@canmakingnews.com
Tel:  +44 1795 535221Tel:  +44 1795 535221
Cell: +44 7958 500011Cell: +44 7958 500011
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Thank you Thank you 

ConclusionConclusion
Cans are Cans are 
cool!cool!
Whatever the Whatever the 
contents, with contents, with 
fashion and fashion and 
decoration you decoration you 
can go all the can go all the 
wayway……..


